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Target Corporation is a retail entity that was established by George Dayton. The company was first known as Good fellow dry goods that were later renamed Dayton's dry goods. Their first store was established in Minnesota. The company later changed to Dayton-Hudson Corporation after it merged with J.L Hudson Corporation. The company has subsidiaries to transact the business these are Marshall Fields, Hudson's, and Mervyns. The first manager of the target corporation was Douglas Dayton. After getting challenges in the entry of the market in the preceding year 1964 it had picked up well and was the second earning corporation in the country. Products that are offered by the corporation are household essentials, furniture, home décor, food and beverages, apparel and accessories, and kitchen and dining products.
The company is involved in offering various types of products. It offers food products such as perishables, dry groceries, daily products, and frozen items. It has its headquarters in Minnesota. By last year it had established over 1900 stores globally. Available brands in the corporation are target great land and super target corporation. The company has adopted different criteria to analyze its financial capability by adapting valuation measures based on the market cap, enterprise value which is further divided into revenue, price sales, and the price book that show the transactions done on monetary issues.  Major competitors are Walmart, Amazon, and Costco  Capell, (2019).
The largest geographical market for the corporation is based in America which has a large number of chain stores distributed in the country.  The summary made on the financial status of the corporation in accordance with form 10k shows the company earnings per share was 6.34 billion dollars, there was also an increase in sales from the newly established stores by 1.5%, sales made in 2020 showed an increase of 3.6% which was indicated by having 2.7 billion dollars. The operating cash flow also increased by 18.9%. the vision of the corporation is “ Guide commitments to great value, the community, diversity, and environment." The mission is "to make target a preferred shopping destiny for our guest targets". The risk associated with the company is the ability to differentiate itself from other retailers and also a slow response to changing consumer preferences.
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